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INTRODUCTION
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Wolter Tjeenk Willink, founder of Traffic Builders B.V.

Full service search engine marketing agency

ïSearch engine advertising (SEA)

ïSearch engine optimization (SEO)

ïConversion optimization (web analytics, usability)

Outsourcing services

Consultancy / Training

Detaching / Aiding inhouse SEM teams

WHAT WE DO...
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TODAYôS AGENDA
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IN THIS PRESENTATIONé

Marketing challenges

Todayôs statement

Online marketing trends, facts & figures

Integrated online marketing strategies for B2C and B2B

ïSocial media marketing

ïSearch marketing

Key take aways
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Some of the challenges in marketing we face today:

Selecting the right media channels/marketing instruments

Making optimal use of those marketing instruments

Integrating channels for synergy and consistency

Tracking accountability of your marketing spendings

Dealing with short-term ROI focused management

Budgetting

MARKETING CHALLENGES
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Marketers and management should focus on a long-term, 

integrated/holistic online marketing approach instead of a 

short-term, direct response driven ROI calculation.

STATEMENT FOR TODAY
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ONLINE MARKETING 

FACTS & FIGURES
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Internet is the second largest medium

Gaming outranks reading the newspaper in age 20-50

INTERNET VERSUS OTHER MEDIA

Source: SPOT, Juneô08
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